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Paseo Nuevo 
represents the charm 
and elegance that 
embodies the Santa 
Barbara lifestyle.
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Paseo Nuevo accounts for 1/3 of the 
retail & restaurant Gross Leasable Area of 

Downtown Santa Barbara making it
the city’s top destination for commerce, 

community and culture.
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PASEO NUEVO PROPERTY INFO

Built: 1990

Redevelopment: Complete in 2020

Property Type: Open-air Regional

Architectural Style: Spanish Renaissance

Stores: 48 + 1 Anchor

Total Center GLA: 458,971 SF

GLA Less Anchors: 154,900 SF

Center Parking Spaces: 575 Spaces

Nearby Parking Structures: 1,115 Spaces
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Paseo Nuevo is being reimagined with four distinct 
districts. Each district will have a unique retail experience 
that will be weaved together with a curated collection 
of stores, restaurants and amenities supported by an 
experiential marketing campaign.

Paseo Nuevo kicked off a renovation in 2019 
to update and revitalize the center that will be 
completed in 2020.  Plans include a reimagined 
Center Court embracing community, culture and 
commerce, enhanced landscaping and lighting, and 
fresh gathering spots with water and fire features.

A Classic Reinvented.
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DISTRICT OVERVIEW MAP

The crown jewel of Pacific Retail Capital Partners, Paseo Nuevo’s future will create a space that 
is memorable, experiential, exciting and fun, enhancing the shopping experience to engage the 
community, activate downtown, and celebrate the rich heritage of Santa Barbara.

A CENTRAL GATHERING PLACE

A one-of-a-kind experience, Paseo Nuevo will 
deliver premier shopping with an upgraded 
tenant mix and vibrant dining options with 
see-and-be seen patios. The property will also 
feature activated common areas offering group 
games, outdoor fitness spaces, and comfortable 
seating enhanced with modern amenities such as 
charging stations and other digital resources.

ENERGIZED & HAPPENING
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State Street District will continue to offer 
a traditional Downtown Santa Barbara 
experience with an energetic vibe that 
is unique to the area combining flagship 
retailers with State Street frontage.
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STATE STREET PERSPECTIVE
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ORTEGA
DISTRICT
Transforming a former Macy’s into a three story 
entertainment district that is intended to include a 
state-of-the-art multi-plex theater, creative office, and 
a specialty market along with flagship retailers. The 
Ortega District will increase the energy and activate 
the common areas with greater connection from the 
street through the Paseo’s.
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INNER PASEO PERSPECTIVE
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PASEO
DISTRICT
Located on the internal Paseo, this district will 
embody all things fashion, food and fun complete 
with art installations and carefully crafted 
immersive experiences. Paseo District is the heart 
of Paseo Nuevo that connects the Ortega District 
all the way to North Court creating a unique 
shopping corridor.
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CENTER COURT
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CENTER COURT
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CHAPALA
DISTRICT
Chapala Street is becoming the most exciting 
street in Santa Barbara. Creating a new face of 
Paseo Nuevo that is the gathering place for the 
community with restaurants and retail opening 
their doors to Chapala.



23



24

CHAPALA PERSPECTIVE
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CHAPALA PERSPECTIVE
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6 psychographic groups account for 45.5% of the population within downtown Santa Barbara:

Exurbanites (15.4%): Married, approaching retirement, 
high incomes, bachelor’s degree or higher, interested in 
quality over cost, prefer natural and organic products, 
spend 14% more than the average on apparel, 82% more 
on entertainment & recreation, 65% more on food.

Urban Chic (10.8%): Professionals, well-educated, 42.6 
median age, travel extensively, stay fit, eat organic, drink 
wine, appreciate good coffee, shop in upscale stores, 
top group for Apple devices, spend 22% more than the 
national average on apparel, 87% more on entertainment 
& recreation, 74% more on food.

Trendsetters (10.7%): Singles living alone or with 
roommates/partners, nearly half have bachelor’s degree or 
higher, well paid, little financial responsibility, spend rather 
than save, uses public transportation, walk, bike, socially 
and environmentally conscious, willing to pay more for 
products that support their causes, buy organic when they 
can or ready-to-heat meals, spend freely on fashionable 
and branded clothing, spend 26% less than the national 
average on apparel, 1% more on entertainment & 
recreation, 5% more on food.

In Style (4.6%)  |  Top Tier (2.1%)  |  Laptops & Lattes (1.9%)

PSYCHOGRAPHIC INFO

$100,000 - $149,999
Family Incomes

$1,055,300
Median home value in Santa Barbara

$2,896,200
Median home value in Montecito

homes range from $2 Million - $40 Million

HOUSEHOLDS & EDUCATION

Average Household Size 2.89

Households with Families 92,720

College or Graduate Degree 54,384

Graduate or Professional Degree 33,892

High School Graduate or Higher 79.1%

Management, Business, Science & Arts Occupations 68,964

Private Wage & Salary Workers 146,967
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LOCAL DEMOGRAPHICS

POPULATION

3 MILE - 92,346
5 MILE - 114,833
10 MILE - 185,546

TOTAL
HOUSEHOLDS

3 MILE - 36,853
5 MILE - 46,053

10 MILE - 68,608

AVG. HOUSEHOLD
INCOME

3 MILE - $111,899
5 MILE - $120,668

10 MILE - $118,246

Estimated 5 million shoppers per year.
416,000 shoppers per month - 96,000 shoppers per week.
58% of shoppers reside in the area.
18 - 34 years of age make up 52% of shoppers.
58,000 office population within 3 miles.

35% of visitors are from outside the trade area.

13% are considered ”visitors/tourist.”

Over 100,000 cars travel past the market per day.

7.2 million visitors spend an estimated $1.9 billion every year in Santa Barbara.

Paseo Nuevo is located close to seven major five 

star resorts including the newly opened Hotel 

Californian, Four Seasons Biltmore, Belmond El 

Encanto, The Ritz-Carlton Bacara, The Canary, a 

Kimpton Hotel, Hilton Santa Barbara Beachfront 

Resort and the Rosewood Miramar Beach Montecito.

four-five star hotels within a 15 minute 
drive with average daily rate of $571

four-five star hotels within a 5 minute 
walk with average daily rates of $419



30

651 Paseo Nuevo
Santa Barbara, CA 93101 ©2019 Pacific Retail Capital Partners

PaseoNuevoShopping.com

PERMANENT LEASING
JENNIFER MEADE
Lic. #01298843
310.430.7790 ext. 109
Jennifer.Meade@BetaAgency.com

MITCHELL HERNANDEZ
Lic. #01875229
310.430.7790 ext 109
Mitchell.Hernandez@BetaAgency.com

MATTHEW LUX
Lic. #00992377
805.845.4025
Matthew.Lux@BetaAgency.com

RICHARD RIZIKA
Lic. #01044064
310.430.7790
Richard.Rizika@BetaAgency.com

SPECIALTY LEASING
RYAN GRAU

805.963.7147
RGrau@PaseoNuevoShopping.com

CINDY CZECH
480.284.8843

CCzech@PacificRetail.com


